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STRAIGHT FROM THE HEART 
Mr. Jegiathesan Subramaniam

( K-LINK India Director )
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This time, I will speak about the resilience displayed by the Direct 
Selling Fraternity in India in laying down a robust foundation for 
the Direct Selling Industry in the Indian Marketplace.
 
Recently, the Annual Survey Report of the Direct Selling Industry was released, which 
presented the Industry Turnover and data to understand the current progress made by the Industry over the previous year. 
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However, Direct Selling Business is a Human Centric Business Model that prioritizes interpersonal and 
relationship-building skills, which cannot be enumerated and translated by any Survey in figures and statistics.

Since its business inception in India, Direct Selling Industry in India has seen many cyclical downturns and ups and 
down in its business outreach trajectory. In the midst of its constant endeavor to get its message and communication 
right among its stakeholders, the real driving force for the Indian Direct Selling Industry is its field force.

The growth figures, and data I read in the Annual Survey, have been made possible by the efforts of all the Direct 
Sellers associated with the Industry. These women and men are tenacious and are always willing to go the extra mile 
to facilitate their sales network and customers. I congratulate them through this issue of our communique bulletin. 

Our field force plays an essential role in the successful foray of a Direct Selling Entity across regions. One significant 
trend which has helped in the sustained growth of our Industry over the years has been the consistent increase in the 
number of Direct Sellers who get associated with the Industry and become a part of its sales field force.

The natural face of the Indian Direct Selling Industry is its sales field force, which is instrumental in defining its clear-cut 
position in an era envisaged by mixed-up communication.

Indian Direct Selling Industry is a people transformation business. It allows you to explore your innate potential and 
skill sets to build teams and expand your horizon of life.

Millions of people worldwide have succeeded in the Industry, so you will also; keep patience and learn the Direct 
Selling Business traits with an open mind.

Thank you to every Direct Sellers of K-LINK India for being our Superheroes, as in you lies our strength. We will stay in 
touch through Communique Bulletin throughout the year.

Best wishes. 

Mr. Jegiathesan Subramaniam
( Director of K-LINK India )
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Mrs. Shanthini Pillai
( K-LINK India Director )

EDITORIAL
K-LINK Communique Bulletin captures the essence of emerging 
India in which women and youth are playing a pivotal role now. At 
K-LINK India, we are encouraging women and youth through our 
intent and action to transition to the leadership level.

We encourage and empower individuals to explore their fullest 
Direct Selling Career potential and have emphasized training and 
orientation programs conceived from the perspective of women 
and youth – the bundle of energy, wisdom, and enthusiasm.

K-LINK India offers an exciting Direct Selling Business Career 
Opportunity; we believe in SMARTENING the entrepreneurial 
skills of people who associate with us. Our veteran leaders have 
been with us for over a decade, and they facilitate all the new 
Direct Sellers teaching them nuances of direct selling. When it 
comes to women and youth, they go out of the way to handhold 
and teach them relationship-building through interaction and 
live demos.

In this fast-changing world, where nothing is constant, the Direct 
Selling Business Model has stood the test of time. It has evolved 
with the times and met the empowering growth expectations of 
all of us. I have learned and grown so much as an individual 
because of my interactions with our Direct Sellers for which I am 
ever grateful.

K-LINK Communique Bulletin is a platform that represents the 
aspirations of the Direct Sellers, which is captured in the 

Triumphant Tales section. 

In this issue, we share the efforts and real-life successes 
achieved by Mrs. Tekamerila (Emerald Manager) and Mr. 
Vikas Kumar (Emerald Manager) in the face of several 
odds to script a success story for themselves and others 
to learn, reflecting the sagacity and pragmatic business 
approach adopted by all K-LINK Direct Sellers.  

K-LINK Communique Bulletin celebrates the diversity 
and versatility of the Direct Selling Industry. It offers to 
transition information to readers wanting to delve 
deep and make a career with K-LINK India.

I sincerely want to know what you read is enjoyable 
and worth your time so write to us at: 
shanthini@klinkindia.in

Mrs. SHANTHINI PILLAI
( Director of K-LINK India )
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INDIAN
AT A GLANCE

DIRECT SELLING INDUSTRY 

IDSA Annual Survey 2021-22 announces the Industry Size to 

INR 19,020 Crores

IDSA has been doing the Industry Annual Survey from the very beginning; it started the association in India. Initially, when 
the industry was in its infancy, it was an internal process. As the industry grew, it invited consulting firms to do a more 
detailed survey to depict year on year on progress achieved by the industry in all growth parameters. IDSA industry annual 
survey is referred to as the bible to understanding the fundamentals and growth trajectory of the sector by policy makers, 
industry peers, and media throughout the year, in India and globally. 
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Growth Curve:Data Points of the Indian Direct Selling Industry

The Indian Direct Selling Industry grew at a CAGR of
13 % from 2017-18 to 2021-22 

The number of Active Direct Sellers with the
Indian Direct Selling Industry has increased from

54 Lakhs in 2017-18 to 84 Lakhs in 2021 -22 
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Wellness contributed to more than half of the total Indian Direct Selling sales. This was followed by Cosmetics and Personal 
care which contributed to nearly one-fourth of the sales in 2021-22. The two categories combined contributed ~81% of the 
Direct Selling sales

India offers a tremendous untapped market potential for direct-selling businesses with an ever-increasing population that 
crossed China in April 2023. As of May 21, 2023, according to World meter’s elaboration of the most recent United Nations data, 
India's population was 1,419,014,986. The IDSA annual survey reports 250 million individuals are expected to be part of the 
emerging middle class and are more open to buying high-end products. 

Youth entering the sector is a great benefit. The graph below clearly shows that youth will dominate direct selling. In India, the 
youth are the backbone of the Indian Direct Selling Industry.

The highest participation of youth in the Indian Direct Selling Industry is in the age group of 25-34, comprising 28% of the Direct 
Sellers.

Another tendency the survey shows is that seasoned direct sellers above the age of  45 continue to widen their business 
networks, making up to  21% of total Direct Sellers, demonstrating the continued strength of the founding leaders of the sector.

Indian Direct Selling Sales:
Product Categories (2021-22)
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Figure 12 - Age split of the Active Direct Sellers in India
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Investing in yourself is crucial for personal growth, fulfillment, and success in various aspects of life. As a woman, you are 
more invested in family and other relationships than your male counterparts. Even spending time on oneself does not 
come naturally to many women in our country. Here are some key ways in which you can invest in yourself:

Education and Skill Development: 
Financial investment towards education and continuous learning are indispensable as AI is replacing every other aspect 
of human life. So, enroll in courses that interest you, attend workshops, and pursue certifications that align with your 
interests and career goals! Acquiring new knowledge and skills opens opportunities and enhances personal and 
professional growth.

Personal Growth and Well-being: 
Mental health is somewhat overlooked as we tend to sail through challenges and hardly reflect on life events. Mental, 
emotional, and physical well-being often becomes a secondary priority. Allocating time to any form of movement like 
walking, cycling, swimming, gym, dancing, or playing a sport. Further, choose any type of relaxation which gives you a 
good laugh and makes you feel good about yourself. All these small activities cater so much to your overall personal 
development. 

Networking and Mentorship:
Foster a strong network of compassionate individuals who guide, advise, and provide opportunities to you. Seeking 
mentorship from women who have succeeded in the field or industry of your interest will give you insights to move 
further. Engage in networking events, conferences, and online communities that connect like-minded individuals.

Financial Planning: 
As women earning and knowing your finances is necessary when we run homes. You must spend time learning how to 
invest in your savings, which many people realize only in their late 30s. However, take control of your finances and invest 
in your financial well-being. Educate yourself about personal finance, create a budget, and develop a plan for saving and 
investing. 

Advocacy and Leadership: 
Raise your voice and be the LEADER of your life; stand up for causes that speak to you, raise other women in your way, 
and advocate for gender equality everywhere. Seek opportunities to lead that may help you make a positive impact 
around you, be it in your community or workplace.

Remember, investing in oneself may not come naturally to you, but you can make it a habit with practice. Even spending 
that recommended ‘me time’ is an investment toward your mental health. Any kind of investment requires commitment 
and willingness to embrace growth and change. By investing in the woman, you are, you unlock your full potential and 
create a fulfilling and successful life. Investing in yourself is an ongoing process that yields lifelong benefits. It enables 
you to lead a fulfilling and purposeful life while maximizing your potential and contributing to the world around you.

Discover

Invest in thewoman
you ARE!

TODAY
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From the Manufacturer of

Products 
Dr. Roopam Bhatt

( Managing Director – Welex Laboratories )

K- Ayurveda

Anti-Ageing
Your solution to
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Ageing is a complex phenomenon, a sum of changes that occur in a human being with the passage of time leading 
to decreased ability to survive stress, increased functional weakness and growing probability of death. 

Ageing changes can be attributed to genetics, the environment, hormonal changes and lifestyle.

Ayurvedic principles emphasize on detoxification process as the positive first step towards Anti-Ageing. Along with 
Regular use of health-promoting supplements, that are blood purifiers, anti-oxidants and immunity boosters.

Ageing is a universal process that probably
began with the origin of life

Ayurvedic products are believed to rebuild the body and mind,
prevent degeneration and postpone Ageing or rather reverse the
Ageing process.  According to Ayurveda, the practice which is a

disciplined science of life, is a very important, natural,
preventive measure to ensure good health.

Ayurveda believes in the cohesiveness of the human body.

All organs and ailments are interconnected, 

The Key to Anti-Ageing is simple and easily achievable with the help of K-Ayurveda products.
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K-Lax Capsules acts gently to flush the bowels out, relieving the person from constipation. It 
flushes and cleanses the stomach of unwanted elements and toxins.

Just 2 capsules at night & morning you experience total cleansing. This also helps in weight 
management.

Second step is toning and balancing the liver functions: The Most important factor that helps 
fight ageing.

It is said that the liver is the gateway or filter between all the cells inside the body from all types of toxins. Overloaded 
liver blocks absorption of nutrients causing many liver diseases and imbalance in the metabolism. A liver detox can 
rejuvenate your body. 

First aspect is Detoxifying & Cleansing: All of us are exposed to several kinds of pollution in 
our surroundings resulting in bad stomach/ Constipation, 

Answer is K-Lax: The Ayurvedic system lays much importance to eliminate the bowel on a daily basis.

• Protects, tones and strengthens the
      liver functioning for better absorption of nutrients. 

• Purifies the blood.

• Eliminates the chances of reoccurrences of ailments.

• Enhances Immunity. 

• Purges the toxins to keep cells young. 

• Increases Energy.

Answer is K-Lite 

Next step is Rejuvenating: 

K-Vigo/ K-Vita

Men and women in fact require different types of 
Ayurvedic herbal composition in their tonics since their 
physiological needs differ from each other. So, 
K-Ayurveda range has two separate tonics for Men and 
Women.
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K-Vigo is an energizing, restorative and activating tonic for Men. 

It is comprised of natural antioxidants and phytonutrients that 
provides nourishment to every layer of the body, especially 
targeting the blood vessels, muscles, and tissues of the 
reproductive organs.

• Relieves from different age-related symptoms.

• Boosts testosterone levels

• Promotes stamina, vigor, semen, and a sense of well-being. 

• Improves resistance against infections.

• Increases physical work capacity by countering fatigue.

• Improves endurance, tolerance and compatibility during stressful states.

Tonic for Men:  K-Vigo 

K-Vita is an excellent remedy for women to keep them 
healthy and young. 

• Regulates the menstruation.

• Its antioxidant properties delay the
     ageing process.

• Improves resistance against infection.

• Helps in menstrual disorders,
     menorrhagia and leucorrhoea. 

• Promotes fertility.

• Strengthens the reproductive system. 

• Lubricates the vagina.

Tonic for Women:  K-Vita
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One’s physical appearance and skin act as a mirror that indicates whether the bodily functions are balanced or imbalanced, 
and their inner health is in order. 

The human skin loses its antioxidation ability with age, by exposure to the surrounding environment for a considerable 
period of time resulting in wrinkles and age spots. Even brief exposure to UV radiation increases the activity of enzymes that 
break down the proteins collagen and elastin that provide structural support for the skin. Hence use of products, which 
enhance antioxidation, should be taken into consideration, thus pre-treatment of skin with products containing actives that 
can reduce the activation of these enzymes is recommended.

Here comes the Role of K-Glimmer Oil and K-Derme Capsules,

Skin is the largest organ in our body, it is also the 1st thing seen when we look at any individual. It is the 1st barrier from 
infection 

Today both men and women are obsessed with facial beauty and clear complexion. 
More and more people visit beauty parlors and undergo reconstruction surgery to look good. Spending lot of their 
hard-earned money in cosmetics to gain confidence.

So, Acne remains one of the most irritating problems of the skin followed by scars, dark spots, and patches that rip you of 
your confidence.

Ayurveda has understood this problem and offers a powerful and safe solution - 

K-Glimmer Oil

•       K Glimmer oil is made of entirely natural ingredients which
         enhances the skin, remove scars, pimples, discolouration and
         gives back that natural glow.

•       K-glimmer contains a mix of anti-oxidant oils that help to
          reduce the inflammation and render a smooth and even skin tone.

•      Reduces fine lines and wrinkles.

•      It promotes skin cell regeneration, improving skin
          elasticity and blood circulation to the surface making it
          ideal as an Anti-Ageing remedy.
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• Anti-Ageing 

• Helps to reduce various skin conditions like acne, psoriasis.

• Wards off skin allergies

• Provides astringent, antiseptic and anti-inflammatory properties.

• Restores natural moisture of the skin.

K-Derme capsules
along with K-Glimmer Oil does Miracles. It will make you look younger & beautiful. 

K-Derme capsules acts internally to deal with toxins from within.

Skin Problems mainly occur due to overload of toxins in the body, resulting in common inflammatory skin conditions 
characterized by frequent episodes of acne, redness, skin eruptions, dark spots etc.

Having acne during teenage is considered normal. When you still have them in 40's, something is not right and it can’t be 
"youth syndrome" anymore. 

Imbalance in hormones that fails to handle the increased work load which end up in weakening all its functions including 
blood filtration. 

This causes skin problems at any age. 

 A perfect recipe for every women and men to face the world with

K-Lax, K-Lite, K-Vita / K-Vigo, K-Derme & K-Glimmer Oil

health, beauty, youth and confidence

K-Derme capsules 

offers a solution that is absolutely safe and
shows excellent results. 
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Mr. RAVINDRA NAMBIAR
( Managing Director - Cropex Limited )

FROM THE MANUFACTURER OF

AGRO
PRODUCTS

play crucial role in
K-LINK Agro Products

Paddy Cultivation
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Paddy is one of the most important crops in the domain of Indian Agriculture and even worldwide. It is the most widely 
consumed staple food for over half of the world’s human population and among the crops produced worldwide, has the 
distinction of third-highest produced crop. There has been constant growth in the area covered for paddy cultivation. The 
USFDA estimates indicate that in India the area for paddy cultivation has grown from 42,754 thousand hectares in 
2012-13 to 47,000 thousand hectares in 2022-23. Also the production has gone up from 105,241 thousand tons to 132,000 
tons for the same period and per hectare productivity also having gone up from 3.7 Tons per hectare in 2012-13 to 4.2 
Tons per hectare in 2022-23. 
(Source: https://ipad.fas.usda.gov/countrysummary/Default.aspx?id=IN&crop=Rice)

Paddy cultivation includes very critical agronomic practices such as land preparation, seeding, transplanting, harvesting. 
This is where K-Link products make significant contribution at each and every stage of paddy cultivation. 

During land preparation, application of K-Booster Granules improves the quality of soil but also provides host of other 
benefits like  Increasing the healthier microbial activity.

Stress Tolerance: Plants tolerate greater levels of Climatic factors and withstand against stress thus reducing the amount 
of damage.

Defence Mechanism: Stimulants present in K-Booster Granules encourage root and shoot growth, which helps in 
absorption of available nutrients from the soil and also help in improving the natural defence mechanism of the plant.

Increased Chlorophyll Level: This helps in keeping the leaves in healthier and greener condition and helps in 
photosynthesis.

After paddy transplanting K-LINK India offers excellent products for providing better nutrition to the young crop for 
healthier growth and output and also protect the crop from invading diseases and pests. 

K-BOOSTER – A “WONDER NUTRIENT POWER-HOUSE”, A truly novel formula combining humic and fulvic acids derived 
from organic matter which is rich in mineral and organic nutrients. Application of K-Booster not only gives healthier looks 
to the crop but also results in increasing the quality and quantity of the harvest. 

Now comes the stage of protecting the crop from diseases and pests and this is where K-LINK India products K-Blast 
(against fungal diseases like Paddy blast, Brown spots) and K-Virubact come to rescue the paddy growers by providing 
solution for fungal, bacterial and viral diseases and even during soft bodied pest attacks acting as contact insecticide as 
well as mild repellent, as antifeedant and affects some biological parameters such as growth rate and oviposition.

For very specific Paddy pest Brown Plant Hopper which is extremely difficult to control, K-Repel is the perfect solution 
where this specifically designed formulation with excellent bitterant acts as antifeedant as well as repellent for this 
otherwise unmanageable pest.

Finally, like am all-rounder cricketer K-Magic Shot – most advanced spray adjuvant does the magic of improving the 
performance of any of the spray solutions. K-Magic Shot has hosts of advantages when used with K-Booster, K-Blast, 
K-Virubact, K-Repel. It forms a bridge between unlike chemicals such as oil and water or water and the wax on a leaf 
surface improving the efficacy of the base spray material.Another significant advantage is improved coverage of the 
spray, both in the soil and on plant surfaces and this better spreading leads to better protection, which ultimately leads 
to increased yield.

Thus, the unique product range offered by K-LINK India plays a crucial role in paddy cultivation in all stages of agronomic 
processes right from land preparation to crop nutrition and crop care till the last stage of harvesting. It is not just as you 
sow, so you reap! 

As you sow and as you care and manage using K-Booster Granules, K-Booster, K-Blast, K-Virubact, K-Repel – SO YOU 
REAP THE HEALTHIER CROP AND HEALTHIER OUTPUT!

COMMUNIQUE BULLETIN
K-LINK



India is a diversified marketplace which is humongous in size and is a melting pot of cultures, different geographies along 
with varied tastes and preferences. Every state and region in India have a different language and local business 
conventions and sensitivities.

Direct Selling has been successful in its outreach globally because it has been tailor-made for the Free Market Economy. 
Since its formal foray in the Indian Market, about three decades back, the Indian Direct Selling Sector has had to 
negotiate end number of challenges ranging from regulatory and market based to establish a successful presence in the 
country.

Direct Selling distribution channel is a P2P business model i.e. People 2 People and has adapted to the transformations 
and globally. In the year 2021 the number of direct sellers associated with the industry were 128,150,582 million (WFDSA 
2021- Retail Sales). 

Direct Selling Industry earlier was premised on the Meet and Greet business philosophy where prospect parties were the 
norm of every day and the host getting gifts was very effective to accelerate the business. However, with the infusion of 
digitalization in every spare of our lives, the Direct Selling has successfully transitioned itself into a robust PHYGITAL 
(Physical + Digital) Distribution Channel.

Self-Employment and Entrepreneurship are the core operating systems which run Direct Selling Business Model. 
However, despite its successful outreach and presence in the Indian Market, the Direct Selling Industry in India had to 
work towards overcoming perceptions with the chit fund companies, survey companies, financial scams based on 
multi-level payment model which had no co –relation with direct selling still their business activities were maligning the 
image of direct selling in the country.

Being a business model, which is product based with business plans based on entrepreneurial lineage, the Direct Selling 
Industry had to work extra hard and overtime to present an accurate picture of its Business Model to various stakeholders 
of the society i.e. regulators, press, legal community and the lawmakers. 

Adapting to the market dynamics of India can be challenging for a new  Direct Selling Entity, because it has to develop 
business strategies for different regions and states of the country.   

for over a century now?

Why
Direct Selling as a
Distribution Channel 
has been

successful 
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The flyby night operators brought negative optics for the sector and it had to go on an overdrive to give an authentic 
picture of its business model to various stakeholders under the leadership of Indian Direct Selling Association- IDSA with 
the support of, FICCI, NLSIU Bengaluru, eminent economist’s, lawyers and consulting firms like E&Y & KPMG

Direct Selling Industry in India has not only successfully negotiated the challenges it faced, but has also transformed 
itself to meet the aspirations and demands of the society and today 84 lakhs direct sellers are associated with the 
Industry in India as IDSA Annual Survey 21-22.

Many pundits around a decade back had written obituaries for the Indian Direct Selling Industry, due to the boom in 
e-commerce trade and had forecasted its holistic market decline. However, the Industry responded with innovation and 
tech evolution, which helped it win over the trust of the young generation of market participants who are digitally super 
equipped.

Product proliferation and ever changing dynamic regulatory environmental flux are an ongoing challenge which Direct 
Selling Sector in India has to tackle on a regular basis. However, the resilience, flexibility and business maturity displayed 
by the Direct Selling Entities have helped it tackle numerous challenges which it had to face in its business operational 
journey.

It is an Industry which empowers people who get associated with it and equips them with the nuances and skill sets of an 
entrepreneur. Be proud to be a direct seller and 

OWN YOUR

SUCCESS
JOURNEY TO
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Greetings to everyone!!!

At the outset, I would like to thank K-LINK India for giving me opportunity to share my success story through this 
platform. 

Having heard of the numerous health benefits of this products, I joined K-LINK India in the year 2008. I have been 
experiencing a lot of positive changes in my health after using its various products. With the experience of its health 
benefits personally I put my heart and soul to promote its products and also to help others like me and under the 
guidance and mentorship of Late Sir Sonam Bhutia and Madam Mrs. Redila Adila Pame (Crown Ambassador), today 
I have achieved the status of Emerald Manager.  Working as a member of this great family it has brought me a sense 
of contentment and has also gained a wealth of knowledge. 

I want to tell all the team members that with hard work, dedication and perseverance nothing is impossible. 

Lastly I would like to thank my family especially my husband for always being there and supporting me and also the 
entire team who have always been my strength, without whom this milestone would not have been achieved. 

TRIUMPHANT TALES
K-LINK

Mrs. Tekamerila 
( Emerald Manager )
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Mrs. Tekamerila 
( Emerald Manager )



My name is Vikas Kumar from Patna - Bihar. With the blessing of god and my parents, I became a part of K-LINK 
Healthcare (India) Pvt. Ltd. where I found a bright career.

My career was started with the Employee of the K-LINK India stockist; journey begins with a numerous people 
found in the meeting of K-LINK. These people taught me lesson about K-LINK.

But unfortunately in 2018 the proprietor of the stockist in whom I was working had died and stock point was closed. 
Then my upline Mr. Manish Kumar (Diamond Manager) told me that you’ll have to grow the business because you 
have an experience and the knowledge of the product of K-LINK. In the Last of 2018 i’ll become a part of K-LINK as a 
Direct Seller in K-LINK as well as stockist. But later in 2019 corona pandemic the business was running well. I used 
to share K-LINK products to all as it a very excellent products and i suggested to many people.

So many people joined with me as a product user and soon became business partner. During the business journey 
my upline Mr. Manish Kumar and my great upline / leader Mr. Mustafa Ali sir (Crown Ambassador) played as an 
important role in my success. And also thankful to our K-LINK India Director - Mr.Jegiathesan Subramaniam sir 
those who trained me how to run business well. 

“According to me one thing that I told to the people who wants to succeed in K-LINK business - create new contact, 
show the plan, join them in your business & train them that’s it.” 

TRIUMPHANT TALES
K-LINK

Mr. Vikas Kumar  
( Emerald Manager )
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Mr. Vikas Kumar
( Emerald Manager )



About our Products 

through

Anti-Ageing
K-LINK Ayurveda  

COMMUNIQUE BULLETIN
K-LINK



The concept of anti-ageing is described in K-LINK Ayurveda, which aims at maintaining excellent physical and mental 
health in mature age through a combination of nourishing diet, wholesome activities, and gentle herbs. 

K-Lax Ayurveda Capsules contains Cassia angustifolia which is an 
excellent laxative, working through a stimulation of intestinal peristalsis. 
A liver detox can rejuvenate your body.

1.  Most important factor that helps fight ageing.

2. Cleanses and tones the intestines.

3. Cassia angustifolia has polysaccharide which is rich in
         antioxidants and has anti-ageing properties.

It is a herbal combination that tones and helps to strengthen the liver 
function for better absorption and body detoxification.

1. Cleans and detoxifies the body.

2. Enhance functions of the liver.

3. Cleanses the toxins to keep cells young. 

K-LINK Ayurveda Products with Anti-ageing properties:

1. K-LAX
2. K-LITE
3. K-VIGO/K-VITA
4. K-GLIMMER OIL
5. K-DERME CAPSULES

K-LAX

K-LITE
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K-Vigo is an energizing, restorative and activating capsules for Men. 
It is comprised of natural antioxidants. it promotes strength, vigour 
and vitality, Increases sperm count, helps in general weakness, ageing 
and stress induced disorders.

1. Rejuvenator and restorative.

2. Increases physical work capacity by countering fatigue.

3. Increase male virility.

4. Improves resistance against infections.

K-Vita an excellent remedy for women to keep them healthy and 
young. It is an energizing and rejuvenating capsules that improves 
general metabolic activity.

1. Regulates menstruation.

2. Arrests uterine haemorrhages and abnormal secretion.

3. Prevents inflammation of the vagina.

4. Strengthens the reproductive system.

This is natural anti-oxidant mix of oils.  
Protects your skin against fine lines and wrinkles making it fair, smooth 
and glowing.

1. Nourishes and moisturizes your skin.

2. Brightens your complexion.

3. Makes you look young and beautiful.

4. Improves skin elasticity and blood circulation to the
         surface making it ideal as an Anti-Ageing remedy.

K-VIGO/K-VITA

K-GLIMMER OIL
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It offers a solution that is absolutely safe and shows excellent results. It provides 
nourishment to the body promoting healthy skin.

1. Provides astringent, antiseptic and anti-inflammatory properties.

2. It has Anti-Ageing properties.

3. Restores natural moisture of the skin.

4. Cleans and detoxifies the body.

K-DERME Capsules

The Key to Anti-Ageing is simple
and easily achievable with the help of

K-LINK Ayurveda products

About our Products 

through

Anti-Ageing
K-LINK Ayurveda  
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K-LINK INDIA Activities

In a World Full of Opportunities,
Anything is Possible!!

"Tamil Nadu Direct Sellers Meet" program held at Chennai Head Office on
6th May 2023 by our honourable guests Mr. Jegiathesan Subramaniam (Director of K-LINK India)

and Mr. Syam Prakash (Crown Ambassador).
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